Suitcases and Sippy Cups

Packing, Passports, and the pursuit of family

the author:

My name is Jessica arnd | am the happy. busy mom ofF Four wildly woriderFul boys,
ages 12 to 2. You would think that juggling a large Family would keep a gal tied
downr, but | was born to be a wariderer arid having Kids has orily made me want
to explore even more! AFter a decade in the educational and curriculum
business, | stepped away From the teacher’'s desk and combined my krnowledge
For writing with my passion to travel. As a Freelance travel writer in print at
Dallas Child and Family Fun and online at Suitcases and Sippy Cups. | am &
dynamic and experierniced voice in the Family travel industry.

the site: the reader:

Suitcases arnd Sippy Cups is the story ofF an ordinary middle class
Family with average means daring to do something extraordinary one
trip at a time. Our adventures are Frugal Fast-paced, non-stop
tours of some the best places the world has to offFer: On our blog,

youlll Finck:

Family Travel

Tips to make the logistics of traveling with children easier
and awesome.

Destinatiornis to help you make your next trip something you
car't stop talking about.

Itineraries to make planning a breeze.

Stories that let you learrn From our mi: k and cel ate
our triumphs.

Inspiration to motivate you to create a treasure house of
happy memories For your Family.

Urique pageviews

Twitter Followers

Facebook Fans @ Q e ﬁu

www.suitcasesandsippycups.com
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What Can

Travel

Suitcases and Sippy Cups
Do for you?
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Consultant

Freelarice
writing

AmpliFy Your
Message

Adlvertising

Discriminating Families are

A Fresh perspective can invite Suitcases and Sippy Cups isr't

Adlvertising is available on

looking For destinations that
really understand the unique
demarnds oF traveling with
children. Trust a mom with “in
the trenches” experience to
write  materials that will
attract other Families! | offFer
consultation services to help
you create promotional mate-
rials For your destination. In
adldlition, | can use my experi-
ence with educational and
curriculum writing to help
boost the Ilearning cornrec-
tions at your location Field
trip guides and scavenger

potential visitors to see your
brand in a new light. | can
offFer that new perspective
through guest posts For your
print and online media. Wheth-
er you are looking For regular
blogger For your site, or an
occasional Freelance writer. |
can use my experierice to
create engaging stories that
meet your needs.

the only place | share my
traveling passion. Check out
these other verues where |
contribute regularly.

®; Contributing Travel Editor
For Dallas Child, a magazine
that serves 250,000+ Families
in North Texas and publishes
monrtthly travel articles.

C Freelance writer at Family
Fun, a magazine with 2.1 million
magazines in circulation each
month, making it the second
largest in the parenting genre.

Suitcases and Sippy Cups and
| am happy to discuss a
customized price schedule
with you. Sidlebar and
above-the-Fold acdvertising is
available, as well as sponsored
posts that will engage our
audience with your brand.
Contact me For rates.

hunts are my specialty!

What Makes Us DiFFerent?

Family travel blogs are a dime a dozen, so
what makes Suitcases and Sippy Cups diF-
Ferent? The answer might surprise you. We
are diffFerent because we are just like every-
orne else. That's right, we're just a typical
American Family;—a mom and a dadl, Four Kids.
All boys. We are a middlle class Family living in
Midldlle America right smack in the middle oF
the suburbs. We've got a house with three
bedrooms arnd 2 % baths and two cars. You
wor't be surprised to learn that one ofF them
is a minivan. In a word, we are average. Aver-
age.

It's this Everyman quality that has skyrock-
eted Suitcases and Sippy Cups to over
12,000 reaicdlers in one year: The typical Amer—
ican consumer identifFies with our story be-
cause they can see that ifF it is possible For
our Family, it is possible For their Family. We
aremnt’'t indepericlenttly wealthy. We aren't set—
ting out to breaik a world record. We cer-
tainly aremn’'t gurus. We are just an average
Family with ordinary means setting out to
have an extraordinary liFe one trip at a time.
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